


GENERAL SALES AGENT:
MALAYSIA AIRLINES 1976 – 2016. The very 
first flight tickets sold were on Malaysia 
Airlines services in the beginning of the 
history of the company. First it was a 
Passenger Sales Agency agreement and 
upgraded to GSA agreement in 1982 for 
the territory of Finland. In the year 2012 
all three Baltic states, Estonia, Latvia and 
Lithuania, were added to the marketing 
area. The turbulent environment 
surrounding Malaysia Airlines during the 
past few years ended with termination of 
GSA agreement with Matkantekijät at the 
end of May 2016. We now look actively 
for new representation with an airline in 
the South-East Asia area. 

Company overview
Matkantekijät Oy is considered as one 
of the very first and most experienced 
travel agencies in Finland concentrating 
in airline General Sales Agent and 
airline Call Center services. Company’s 
experience dates back to registration 
at the Ministry of Commerce and 
Industry of Finland on February 13th 
1976. Registration number is 240.026. 
According to this the purpose of the 

company is to sell and produce tours 
and everything involved with travelling, 
both outgoing and incoming. Additional 
activities include trading in the stock 
market and real estate.
Currently a limited number of package 
tours for groups as well as individuals 
are for sale. Consumer guarantees have 
been paid to the Consumer Agency & 
Ombudsman of the state of Finland.

History and development
•	 Production	and	sales	of	guided	group	

tours since 1976 mainly to far off 
destinations including Round the 
World tours, South-East Asia, Africa, 
North-, Central- and South-America, 
Australia/New Zealand and Oceania. 
In addition, other areas with minimal 
competition in the home market 

like Micronesia, Papua New Guinea. 
Comoros, Tibet etc. 

•	 Sales	of	tailor	made	itineraries	for	
FIT passengers including Antarctica 
on top of all other continents. We 
still actively continue to work on and 
develop this marketing area. 

IBERIA AIRLINES OF SPAIN 1981 – 2013. 
This was the first actual GSA agreement 
Matkantekijät signed with an airline. 
Promotion of travelling and sales of 
flights to Spain, Portugal and Latin 
America were among the company’s top 
priorities for over 30 years. Iberia begun 
daily flights on the Helsinki-Hamburg-
Madrid and Helsinki-Hamburg-Barcelona 
route on July 1st 1997. This was a 
challenging and educative period in the 
company’s history as we were alone fully 
responsible for the sales, marketing and 
call center services in Finland. Flights 
were discontinued at the end of May 1999 
due to an industrial dispute with Iberia’s 



Good results were achieved but finally 
the airline decided to cut all but Paris 
and some London flights and at the same 
time radically reduce the number of GSA 
representations in Europe.

CALL CENTER:
UKRAINE INTERNATIONAL AIRLINES 
2012 – continuing
Handling both individual and group 
reservations, telephone and over the 
desk sales of UIA flights, ticketing to 
direct sales customers as well as NON-
IATA travel agencies, ticket exchanges 
etc. call center services in Finland are 
the responsibility of Matkantekijät Oy 
according to the contract signed with UIA.

PARTNERS:
GSA FINLAND OY 2001 – continuing. 
Different owners but same staff with 
Matkantekijät Oy and operating in the 
same office premises. GSA Finland has 
been General Sales Agent of EL AL Israel 
Airlines in Finland and Estonia since 
November 1st 2001.

TAL AVIATION NORDIC AB 2014 – 
continuing. Matkantekijät Oy and TAL 
Aviation Nordic signed in September 
2014 an agreement for representation in 
Finland. TAL Aviation Nordic has been 
appointed General Sales Agent of 
airBaltic (online services to Helsinki 
and Turku with Tampere opening soon), 
Aerolineas Argentinas, Hainan Airlines, 
Jet Airways and Eastbound incoming 
agent in India in all the Nordic countries 
including Finland. 

pilots. Earlier, at the end of March 1995 
we took full marketing responsibility of 
Viva Air’s weekly flights between Helsinki 
and Alicante as well as Helsinki and 
Malaga. Viva Air was a daughter company 
of Iberia. GSA contract with Iberia was 
terminated in summer 2013 as the airline’s 
marketing was taken over by British 
Airways in all the Nordic countries.

CYPRUS AIRWAYS 1991 – 2015. The 
very first online principal airline, Cyprus 
Airways, began twice weekly flights 
between Helsinki and Larnaca in the year 
1991. Matkantekijät was appointed GSA 
and our co-operation lasted until the 
airline ceased operations in January 2015.

CONTINENTAL AIRLINES 1996 – 2011. 
Matkantekijät was first appointed as GSA 
in Finland, and later on also in Estonia 
for the fifth largest airline in the world. 
Successful co-operation and marketing 
lasted until the merger of Continental with 
United Airlines.

ETHIOPIAN AIRLINES 2002 – continuing. 
Geographically almost the whole world 
was covered by our principal airlines 
when Africa’s leading carrier appointed 
Matkantekijät as GSA in Finland and 
Estonia. The agreement (this time Finland 
only) was extended for an additional three 
years again in summer 2016.

AIR MAURITIUS 2005 – 2013. As the GSA 
of the airline operating from Indian Ocean 
paradise island our marketing efforts 
concentrated mainly on leisure traffic. 



Administration
General accounting inquiries 
Offices premises in the capital city 
Helsinki
Claim handling
Sales and accounting reports
Local taxation
Sales, Marketing and ticketing reports

Reservation & ticketing 
Reservation, ticketing and telephone 
sales
Controlling of groups, allotments and 
ticketing time limits
Re-issues, name changes, extra services 
like luggage, seating etc
Professionally competent in various CRS 
(Amadeus, Sabre, Gabriel SITA)
Highly qualified staff

Insinöörinkatu 7 B (4th floor )
00880 Helsinki, Finland
Email: myynti@matkantekijat.fi
Telephone: +358 10 574 6570

Sales & Distribution
Sales calls to travel agents, tour operator 
and business houses
Search for new customers
Planning and distributing sales letters and 
emails
Pricing and competitive situation reports
Working for increased brand awareness
Participating in trade shows, fairs, 
workshops
Co-operating with tourist offices
Organising educational tours for trade 
partners
Identifying media and sponsorship 
opportunities
Working on market research and 
marketing reports


